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Abstract 
Culture economies and industries provide important contributions to sustain economic development of countries. In 
order to procure developments in culture economy or industries and turn them into economic added value, first of all, 
creation of the statistics in this subject and establishment of information banks will form a basis for academic works 
and projects based on culture economy. Innovative creative industries have been analysed within the framework of 
strategic management of the film industry. The importance of cinema and TV series industry (cinema film and serial 
film) has increased and its economic function has clarified with the development of media and technological 
infrastructure. Cinema industry is one of the locomotive strategic industries of a country with the power of turning 
into an economical value. The economic analysis of movie industry in Turkey was conducted in our work and it 
consists of data researching, compiling, evaluating and analysing works. The economic analysis of movie industry of 
creative industries will aid bringing light to the industry and provide a map. 
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1. Introduction 
Film industry has a strategic importance for development and promotion of a country. Recognition of this 
importance and development of the sector both financially and morally are significant. High rate of 
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Istanbul in cultural economy proves the importance of the city in terms of technical and creative 
employment in this field. It is obvious that Istanbul is in a central location in terms of the movie industry 
for Turkey. E. B Taylor defines culture as an entirety shaped by interpenetrating characteristics that 
involves knowledge, art, morals, religion, law, customs, habits and all other skills gained by individual as 
a result of being a part of the community he/she belonged (Turhan, 1996: 34). With improvement of 
cultural economy, it has become easier to reach cultural symbols and an interaction structure that allows 
cultural transfer has been created. Hegemony of predominant culture determines the basis of cultural flow 
(Kohen and Kennedy, 2000: 26-29) Strategic management is where you need to go the future direction of 
the organization and what the long-term how would reach the goal of the organization is determined. 
Creative and cultural industries formed mapping strategies and measurement techniques are being 
developed. Culture-based development strategies is determined in Toronto, Bilbao, Glasgow, Barcelona, 
Buenos Aires-Lombardi.. UNESCO, European Council, Europe 2020 strategy, United Cities and Local 
Goverment Agende for culture 21, AB Commission Green Paper, The council of Europe National 
Cultural Policy Review Program are studied on this subject. Turkey has a huge potential in this regard 
been demonstrated by the data shown in the study. Strong potential for the film industry in Turkey should 
be supported by a comprehensive system of strategic management 
 
2. Literature Review  
2.1. Cultural economy as a creative industry 
Cultural economy is the sum of industries of which input is creative and cultural efforts, and output is 
products, creations and activities that are protected within the scope of intellectual property rights and 
especially on the basis of copyright and is industries that make these creations and products meet with 
consumer  Cultural industry concept has been suggested firstly by Adorno in his article 
which is written in 1994 in Frankfurt school (Alver and Dogan, 2007;183). 
 
Cultural economy provides recognition of cultural expansionism, richness of the local and the national; its 
originality also enables global expansionism of memory. Internet, which is one of the main fields of 
cultural economy, is an important means of transferring the local to the global. Cultural accumulation has 
become a visiting center presented in virtual network. Radio, television and internet utilize cultural 
heritage. Dynamics that are defined as creators of mass society culture have been considered as oral 
cultural memory in the process of creation of their own products. Cultural economy that would be derived 
from cultural memory emerges as the main dynamic of sustainable development and rapid economic 
growth. To be improved in terms of cultural economy; digital archives, data banks, virtual publications 
and libraries, virtual digital museums, automatic translation systems, closed network systems, to which 
-85). Creative industries in recent years 
better understood the importance of economic prosperity and creativity today is an absolute production as 
a source (Florida,2002:9) 
 
The most efficient tool for creating a world brand is cultural resources in an information society to 
increase diversification of touristic products, to create an economic value using cultural activities. With 
the growth of importance of demand diversification and demand creation, it is understood that culture is a 
manageable economic activity. Within the scope of knowledge-based economy shaped on the basis of 
difference, creativeness and originality; an innovative field is built by considering a number of products, 
services, activities, institutions and actors as an economic activity tool. Cultural economy, which is 
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considered as and based on understanding and handing down of places, cities and daily lives of 
civilizations and cultures, will be a kind of transferring tool to future. We might be successful in 
providing art works and cultural areas to reflect a common value by transforming cultural activities into 
economics. Art has an esthetic advantage as a consumer good; in addition its financial advantage has an 
investment value (Keskinbora, 2011;2). 
 
Being seen as an economic activity area does not decrease the value of culture; in the contrary, it 
increases its communication value and extends its impact area. Cultural economy provides its own values 
and domestic gains to be globalized. Providing a high economic return of creative business services such 
as media, music, movie, game, publications, fashion, design, museums, galleries, cultural and art 
activities, cultural heritage and culture management shows the place of economics in the field of culture 
(Uckan, 2010:1). 
 
The importances of cultural economy and culture policies in development and improvement strategies 
have been increased. The rate of attendants of cultural and scientific activities according to institution 
type in Turkey is seen in the following table. When we look at the number of attendants of cultural and 
scientific activities according to institution type in Turkey, we see that municipalities have the highest 
rate. In terms of development of culture policies, it is important culture policies become effective for all 
organs of countries  
 
Within the context of new alternative quest, cultural economy is concentrated in European Union 
countries, as well. In countries such as Spain and England, where industrial development is slowed and 
employment problems are increased, it is seen that inclination towards cultural industries increased; new 
museums, concert halls, film studios were built; and new cultural working areas were opened. In 
Germany, old mines and steel plants in Ruhr Area, in which activities in the field of steel and coal are 
conducted, have been transformed into cultural capital fields. In France, cultural industry has reached 
large economic extents. Culture is important for countries to introduce themselves and to leave mark in 
cultural memory by means of images and is important for income generation. Activities conducted in 
cultural economy, protect cultural diversity and richness and they have the capability of guiding economic 
efficiency of countries (Keskinbora, 2011;3). 
 
The movie industry is one of the sub-sectors of the creative industries. Culture economy is an economic 
value of the creative industries and is emerging in the transformation  of creative products. 
 
2.2. Film  Industry 
Film industry, which is one of the cultural economy sector, is divided into main branches such as cinema, 
TV, advertising films and series. However, beginning of movie industry is based on cinema in Turkey, 
too. In 1800 s, cinema was opened to public by being transited from circus to theatre; and it settled in 
- , was diffused to other 
parts of the city and to other regions of Turkey (Scogmnamillo, 2008: 95-97). 
Film industry has a strategic importance for development and promotion of a country. Recognition of this 
importance and development of the sector both financially and morally are significant. 
Strategic management is primarily a vision to be determined. The manager or leader's vision but also his 
expectations about the future, is open to innovation and creativity reflects the degree of use of other 
people's opinions, and the lack of (Eren, 2005:18)   
639 Ahmet İncekara et al. /  Procedia - Social and Behavioral Sciences  99 ( 2013 )  636 – 647 
 
Table 1.Literature review table for strategic management and creative industries relation on economic value added 
Author Year Purpose and the aim of study 
Thomas Guback 1974 Studied Cultural Identity, film industry  and European economic community on strategic management 
Simonet 1980 Studied on regression analysis on high grossing motion pictures in America and analysed the strong relation on economy and management 
Acheson Keith and 
Christopher Maule 1989 New Technology in the Film and television Industry  are related with trade policy 
C.C.Oliver 
Analysed Technological innovation and strategy for video game industry and 
interactive media. And pointed that electronic art geographic breakdown of 
revenues 1994 fiscal year 
Ronald Betting 1996 
The political economy, intellectual property and culture relations are studied and 
analysed with dates. Relation between them is strongly the influence on 
intellectual property  on strategic management 
DCMS- Department of 
Culture Media an Sport 1998 
Studied on the creative industries mapping document  and show that South East 
comparing cultural employment with all employment was higher 
Tino Balio 1998 Studied globalization of Hollywood on word economy 
Tino Balio 1998 Economics, Culture, National Identity and management relations are studied. Show that there is a strong relation between them 
David Hancock  1999 
Made a comparative study of film industry in five European territories between 
France, Germany, Italy, Spain, UK,  revealed the strong impact on strategic 
management 
World Bank (1999).  1999 Culture and Sustainable Development Framework is analysed for Action. There is power relation between culture and development 
Eren, E., Aren, S. ve 
Alpkan L.,  2000 
The main objective of Strategic Planning growth, marketing, efficiency and 
innovation  Evaluation of Strategic Management  research study 
Benjamin Chai and Kausik 
Rajgopal 2001 
Pointed that digital music industry are important for strategic management and 
intellectual property rights 
Robert Burgelman  2001 
Pointed the power of strategic integration and redirecting strategy in global 
economy for creative industries and put the unique role of top management and 
develop a strategy making process 
Allen & Shaw   2002 The British Art Festivals Association Studied Fist of all Festivals Analysed as a Business 
Florida R 2002 Studied on the rise of the creative class and show that how culture works transforming work, leisure, community, everyday life and economy  
DCMS 2003 Studied on Regional Cultural Data Framework, a report for the Department of Culture, Media and Sport prepared by Positive Solutions 
Throsby, David  2003 Economics and Culture. Relation is analyzed 
Russo, Paolo- Borg,Jan 2005 The Impacts of Culture on the Economic Developments of Cities 
Deffner, Alex- Metaxas, 
Theodore (2006).Discussio2006 
The Interrelations of Urban Economic and Cultural Development relation is 
studied on The Case Of Greek Museums. Greek museum case is show that there is 
a relation urban economic and cultural development 
Adams, Sarah- Sapsford, 
David- Southern, Alan 2008 
Studied considering the Economic Impacts of the European Capital of Culture, 
 
Bowitz, Einar- Ibenholt, 
Karin 2009 
Economic Impacts of Cultural Heritage is studied Research and 
Perspectives.  
 2010 Studied for Measuring the Value of Culture-  Reported that  Culture, Media and Sport has economic value 
European Commission, 
Green Paper,  2010 al are written 
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Strategies Occasion setting up the planning activities and target selection is essential. Clear objectives to 
be expressed in a format, realistic but not very easy to reach, be flexible enough to respond to 
environmental changes, can be measured, differs in the short and long term, and understood by employees 
adoption and must motivate employees. Also created for the purposes of different units and different 
levels of the organization is expected to be in harmony with each other (Certo and Peter, 1993) 
There is a power relation between strategic management and creative economies. Creative industries 
especially film industry has a big impact on growth. Strategic innovation by introducing new products 
(Sniukas, 2007: 95)  
Strategic management technology and innovation is related with creative industries. Gaining the ability to 
sustainable growth depends on the ability to use resources effectively efficient. Strategic management in 
accordance with the rules of the film industry within the scope of the creative industries through better 
analysis of environmental compliance should be strengthened. The current state of the film industry 
SWOT analysis must be considered within the framework of the strategic vision and objectives of 
management tools in assessing the condition of the film industry to become a leading and strategic sector 
should create value forebode varying conditions, decisions to be taken on a systematic, important to 
investigate the fundamental problems.There are three stages of strategic management. These stages in the 
application will create economic value in the long term success of the film industry: 
-Strategy development and planning-determined strategy plans 
-Strategies to review and adjustments 
Cost benefits of the film industry in Turkey, young population, educational opportunities, and natural 
strengths are its historical texture. Management, technical uncertainty, lack of education, regulatory 
supervision, lack of infrastructure potential threats. 
 
3. Methodology 
3.1. Research Goal 
This study analyzed the work of assessment and compilation of 
case of Turkey. The economic analysis of film industry in Turkey was conducted in our work and it 
consists of data researching, compiling, evaluating and analyzing works. The economic analysis of movie 
industry of creative industries will aid bringing light to the industry and provide a map. 
3.2. Analyses and Results 
The total size of the TV series production is 800 million TRY with 50 million TRY revenue from the 
displaying rights of TV series on TVs. 824 hours of TV series are being produced daily and each TV 
series have 225 thousand TRY average budget. In addition, the box office income of the cinemas is more 
than 300 million TRY. The curtain advertisements provide 25 million TRY of income in cinemas. Total 
of 30 Million TRY is provided from DVD sales. 
Film industry contains discontinuous, continuous, creative and technical labors within itself. Not being 
transformed of differentiations in employment structure into differentiations in social rights is significant 
for potential development of the film  
Number of film producer entrepreneurs, which was 365 in 2003, increased to 1.126 in 2008. While 
increase in the number of entrepreneurs was 48.42% by years, the number of movie producer 
entrepreneurs increased 200% and the number of movie projectionist entrepreneurs increased 95.35% in 
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Turkey. It proves that there occurred a significant development in movie industry in comparison with all
industries (TURKSTAT). When we look at the figure showing the change by years in the number of 
enterprises in total movie industry, we can say that there is an increase year after year and that it is
inclined to development. Increase in the movie export can be related to the increase in international
attempts in the industry and to the lack of entrepreneur needs.
Average ticket price 3,51 euro
134.636.120 euro
vision advertising 10.770.890euro
Tax 10.770.000euro
tV rights 22.250.000euro
Total industry revenue 173.325.629euro
The number of total tv movies 200
average budget per episode 100.000 euro
The total product size of tv movies production 408.389.286 euro
Source: Ozkan Tore, Istanbul Film Industry, Dynamics Dominating Cultural Economy in Istanbul, The
Inventory of Cultural Heritage and Cultural Economy of Istanbul 2010, Istanbul Bilgi University
Publications, Istanbul, 2010;8
Source: is created by using data from TURKSTAT, Formed by Referring to Cultural Statistics, www.tuik.gov.tr
Figure 1: Development of Number of Producer in Movie Industry in Turkey
Majority of the companies operate in the field of movie industry and of production of movies and videos
in Turkey are in Istanbul. High rate of Istanbul in cultural economy proves the importance of the city in
terms of technical and creative employment in this field. It is obvious that Istanbul is a central location in 
terms of the film industry for Turkey.Number of employees in movie industry, which was 4.335 in total
in 2003, had been growing until 2008; a breaking point emerged as a result of economic crisis in 2008.
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And the number of employees, which was 7.967 in 2007, decreased to 6.880 in 2008. Cultural sectors are 
affected by crisis structurally in the fastest way.  
 
 
Distribution of Companies Operate in the Field of Production and Distrubution 
of Movies and Videos
Istanbul
Out of Istanbul
 
Source:  is created by using data about TURKST www.tuik.gov.tr 
Figure 2: Distribution of Companies in Movie Industry According to the Distinction Between the Ones in Istanbul and Out of 
Istanbul 
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Figure 3: Number of Employees in Production, Distribution and Screening Fields of Film Industry 
Source: is created by using data of TURKSTAT, Annual Industry and Service Statistics Research, 
www.tuik.gov.tr  
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Source:  Created by using data of TURKSTAT. www.tuik.gov.tr 
Figure 4: Number of Enterprises Working In the Field of  Film Production and Distribution in Turkey 
 
Along with increases in number of university and courses which are offering education in movie industry 
and rapid developments in supplying side of movie industry caused increase in number of employees in 
movie production and review fields. Increase in demand for labor in this field is also provided the 
increase in the supply of labor which is supported by educational channels. Numbers of employees are 
increasing in movie industry as the years and growth rate in the number of employees is around 58%.The 
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movie industry which is one of the sectors of culture economy is at the forefront in creating employment 
and creating added-value. In addition it is closely related with music, internet, visual arts and technology.  
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Source: Created by using data from www.boxofficeturkiye.com 
Figure 5: Comparison of Domestic and Foreign Movies to be released in Turkey 
 
Even if number of foreign films are more than number of domestic movies in film industry; it has been 
caught a trend of development by an increase of number of domestic movies shown in Turkey while 
number of foreign films shown in Turkey was in a decline. 
 
Table 4 : Change of Domestic and Foreign Movie Audience Between the years of 1999-2008 
YEARS Number of Domestic Movie Audience Number of Foreign Movie Audience 
1999 2.097.503 13.231.629 
2008 16.166.153 14.966.078 
Statistics of Culture, www.tuik.gov.tr 
 
While the numbers of foreign movie audience were 13,231,629, the number of domestic movie audience 
was 2,097,503 in the year of 1999 and the number of domestic movie audience have showed a great 
increase by reaching to 16,166,153 when we come to the year of 2008. 
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Source: Created by using data about culture of TURKSTAT, www.tuik.gov.tr 
Figure 6: Cultural Activities Participation Shares in Turkey 
 
When we examine the participation shares to cultural activities in Turkey, we see that the highest share is 
going to the movies in other words to the film industry. The motivation and desire to the other cultural 
activities shown in the table must be increased with educational and informational studies.  
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Table 5: Participation Rate to Cultural activities out of home According to type of activity in Turkey 
TYPE OF ACTIVITY TOTAL RATE OF 
PARTICIPANTS 
TO ACTIVITIES 
RATE OF 
NONPARTICIPANTS TO 
ACTIVITIES 
PARTICIPATION 
ORDER 
Going to the movies 100 7,8 (Y) 92,2 1. 
Going to theatre, balet and 
opera 
100 1,5 98,5 3. 
Going to concert 100 2,7 97,3 2. 
Going to art exhibition, 
museum etc. 
100 1,3 98,7 4. 
Going to library 100 2,7 97,3 2. 
Source: Table is prepared by using data from TURKSTAT, Time Use Research, 2006,  www.tuik.gov.tr 
 
When we examine the participation rates in cultural activities out of home according to type of activity in 
Turkey, it is seen that the highest participation rate is 7,8% and belonging to the activity o cinema and can 
be seen that the rate of non-participants to this activity is 92,2%. The participation rate of cultural 
activities out of home is very low. 
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Source: Created by using data about culture of TURKSTAT. www.tuik.gov.tr 
Figure 7: Trend of Increase in Number of Domestic Movie Showing in Turkey 
 
Number of shown domestic movies was 4,364 in 1999 but it went up to 13,275 in 2009. Number of 
shown foreign movies was 17,211 in 1999 but it went up to 21,762 in 2009. While the increase in 
domestic movie shows was 304%, the increase in foreign movie shows was 126%. 
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Source: Created by using data from  Boxofficet www.boxofficeturkiye.com, It is created by using February 
2010.. 
Figure 8: Domestic and Foreign Movies Box Office Revenues Comparison in Turkey by years 
 
It is seen that box office revenues per movie is higher in domestic movies when compared with the 
foreign movies. This development shows that development in movie industry is supported with box office 
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revenues. The preference of cinema audiences besides domestic movies shows that industry showed 
remarkable success in arousing demand. Although, it is seen that foreign movie box office revenues are 
higher than domestic ones because of the reason that foreign movies are much more than domestic ones in 
number must not be evaluated as a success that the domestic movie box office revenues are higher when 
compared if it is looked at the revenues per movie. 
 
Table 6.The distribution of domestic and foreign film at the box office 
 domestic foreign 
100 the highest at box office 51 49 
50 the highest at box office 34 16 
20 the highest at box office 19 1 
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adaptations of Classical Turkish literature. Success development is provided in movie industry with 
combine of producer success with updated literary approach. By the end of the year of 2012, there are 
total box office amount is 421.883.398.22 TL. Recently Turkish cinema film called Fetih 1453 has 
6.565.850 admission. (www.bugun.com
150 million members of audience in the word and has 42 million revenue from film exports. Light of 
these data we can say that the film industry has a very high potential for development 
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Fig 10. Market share in the Turkish Film 
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4. Conclusion 
Number of film producer, entrepreneurs, enterprises, employees in film production and going to domestic 
films are becoming higher years and years. Market share in Turkish film in film industry has a high 
potential for development. The total product size of TV movies production is 408.389.286 euro .when we 
look the ownership ration of electric appliances, ownership is stereo is %60, 8 and this show that 
watching application is so important for Turkish population. Technical labour and creative labour work 
together  for film industry because of this, both technical and art education are important and must be 
developed by education policy and strategic management. Istanbul in Turkey, the film industry is to 
develop and compete with world metropolises. At this point, the movie plateau in a region around the 
cluster model created in Istanbul. Technical infrastructure, education, the decor is created in the 
production and training tops. The resulting films marketed with marketing innovation. Covering all the 
world, the market should be established. Potential, the countries of interest to investigate the structure of 
demand within the country team created a scenario. Film export export item must be set to provide a 
significant added value. A successful film industry's strategic management will have an impact on 
reducing the current account deficit.  Film industry image of the country, the country took on the role of 
economic promotion and curative tourism revenues. The film industry, and all managed with the 
principles of strategic management relates to the success of the creative industries. The movie industry 
which is one of the sector of culture economy, is at the forefront in creating employment and creating 
added-value. In addition it is closely related with music, internet, visual arts and technology. Along with 
increases in number of university and courses which are offering education in movie industry and rapid 
developments in supplying side of movie industry, caused increase in number of employees in movie 
production and review fields. In order to create a movie industry in Turkey which would add economic 
value in the international arena, international scale state policies and incentives must be given for 
increasing the movie exportation and cooperative producing. Protecting of the intellectual property rights 
is important for preventing the piracy and imitation element. Film platforms must be examined in 
clustering models where the technical and artistic infrastructure is completed in regional innovation 
system. Works regarding the social security rights of movie industry workers must be completed. Capital 
support, national marketing support and technological competences must be provided. Autonomous 
cinema establishments must be created. The event scope must be developed with the organization of 
innovative events and festivals. An extensive movie museum must be established and the intellectual 
value of the industry must be increased. The movie exportation level must be increased by benefiting 
from the favouring levels of TV series aired according to research of TV watching tendency research of 
the Supreme Board of Radio and Television. Movie industry which is an important element relating 
culture based development strategy must be considered as an economic element and must be examined in 
extend of development policies. 
References 
Acheson, Keith and Cihristopher Maule(1989), Trade Policy Responses to New Technology in the Film and Television Industry, 
Journal of Word Trade 23,no:2 
Adorno, Theodor(2009),  
g Culture: The Political Economy of 
Intellectual Property, Boulder, Westview Press 
Balio, Tino(1998),The art film Marketin the New Hollywood, Hollywood and Europe Economics, Culture, National Identity, 
Ed.Geoffrey Nowell, London 
www.boxofficeturkiye.com  
647 Ahmet İncekara et al. /  Procedia - Social and Behavioral Sciences  99 ( 2013 )  636 – 647 
Bowitz, Einar and Karin Ibenholt(2009), Economic Impacts of Cultural Heritage: Research and Perspectives, Jounal of Cultural 
Heritage,Vol10, Bo.1 
Cha, Benjamin and Kausik Rajgopal(2001), Digital Distribution and  the Music Industry in 2001,Strategic Management of 
Technology and innovation , Ed.Burgerman and Christensen,Mcgraw Hill 
Certo, S. C., Peter, J. P. (1993). Strategic Management, Concept and 
Applications. New York: McGraw Hill. 
Eren Erol (2005), , Beta Y  
 
Dergisi,No:7 
www.turizmgazetesi.com  
Florida(2002)Thinema Juarnal 14-1 
Hancock, David(1999), Film Production in Europe: A Comparative Study of Film Production Costs in Five European Territories 
France-Germany-Italy-Spain-UK, European Audiovisual Laboratory 
 
Kohen, R and Kennedy,  P.(2000) Global Socialogy, London, Macmillan Press, pp.26-29 
 2012), Turkish Film Industry and www.plus90.blogspot.com  
www.bugun.com. 
www.aytendirie.com
pp.2 
 
 
gov.tr 
 
-  
-85 
 
Scogmnamillo, G (2008), Cadde- ul:Agora Kitap, pp.95-97 
Sniukas , Marc (2007); Reshaping Strategy The Content, Process, and Context of Strategic Innovation, n Pictures in American 
Release, New York 
SimonetT,(1980) Regression Analysis of Prior Experience of Key Production  
www.scribd.com/doc,pp.1 
